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People find average faces to be attractive, a phenomenon sometimes attributed to an evolved psychological mechanism to identify high quality mates. I argue that the averaging effect is a special case of a general and robust positive correlation between prototypicality and attractiveness.  I review evidence from both correlational and experimental studies that systematically explores several hypotheses about the ultimate cognitive origins of this bias, implicating familiarity, perceptual fluency, and stimulus generalization. I offer a tentative dual-origin explanation  in which prototypes of animal categories are preferred as a generalization of a mate-selection adaptation designed for human faces, while coincidentally prototypes of artifacts (and possibly natural, nonanimal categories) are preferred by virtue of their subjective familiarity. 
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